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TECH TRACK 100  

Tech pioneers in vanguard of the post-pandemic era
people with remote access to 
advice from a GP — a shift in 
behaviour we believe will 
become widely adopted.

There have been dramatic
changes to Britain’s tech 
industries over the 20 years 
Tech Track 100 has existed, 
from the rise of e-commerce, 
social media and adtech 
through to the maturing of 
fintech, the cloud and 
software-as-a-service 
companies. At Barclays, we 
operate across the entire 
ecosystem, providing 
support from investment 
banking and corporate 
lending through to our Eagle 
Labs incubators and venture 
investing activity. We have 
never been more focused on 
it. There are undoubtedly 
challenges ahead, but we are 
confident our entrepreneurs 
will meet them. And if the 
four changes I have outlined 
play out as we expect, there 
will be significant 
opportunities for many.

Sean Duffy is head of 
technology, media and 
telecoms at Barclays 

On the darker side, 
cyber-crime is on the rise. 
The threat, according to 
Darktrace (No 58), which 
specialises in blocking 
such attacks, has reached 
critical levels. Remote 
workers are being targeted by 
increasingly elaborate scams, 
while the World Health 
Organisation said attacks 
on its systems increased 
fivefold as lockdown started. 
Even high-profile companies 
such as Twitter have fallen 
foul of hackers. 

More positive are the 
advances in digital health 
and biotech. The pursuit of a 
vaccine for Covid-19 has 
been a global effort, but 
individual companies are 
making their mark. Oxford 
Nanopore (No 20), for 
instance, has worked with 
public health laboratories 
around the world to develop 
a low-cost, scalable test that 
returns results in one hour. 
The provision of digital 
health has also progressed 
rapidly, with companies such 
as Babylon Health (No 13) 
providing thousands of 

Introduce virtual and 
augmented reality and 
opportunities arise. 

Their use will also become
more commonplace in 
business. Trade shows, 
exhibitions and other live 
experiences hit by social 
distancing concerns could 
instead be experienced 
through these technologies.

Technology that delivers
education online in an 
engaging and efficient 
manner will continue to be 
in demand. One area from 
which education technology 
can borrow ideas is our 
booming games industry. 
Games are becoming ever 
more social and immersive — 
and both are key to learning. 

the norm between March 
and July is likely to continue 
to some extent, especially 
with social distancing 
creating capacity problems, 
and local lockdowns. 
Learning platforms such as 
Busuu (No 91), which 
provides language courses 
for adults and children, are 
finding favour with all ages.

Gordon Sanghera of Oxford Nanopore (No 20) with MinION, its new DNA sequencer

out the middlemen — has 
been a powerful trend in 
recent years, but if the 
pandemic means less long-
distance commuting, the 
local high streets and retail 
parks it has most affected 
may find themselves with 
new customers to serve. 

Marketplaces for services
will also continue to thrive. 
On the league table this year 
are Bark.com (No 6), which 
offers services ranging 
from piano lessons to 
accountancy, and Elder 
(No 9), which matches 
self-employed carers with 
families looking for an 
alternative to residential care 
homes. Both these platforms 
connect consumers and 
suppliers at a local level.

Localisation is also likely
to change car usage. Vehicle 
ownership is set to diminish 
and be replaced by service 
models that facilitate travel 
on a pay-per-mile basis. 

Flexibility in our access to
education also looks to be a 
long-lasting change. Even 
with schools reopening, the 
home-schooling that became 

With the arrival of the 
coronavirus, long-held 
behaviour has changed, 
perhaps forever. Our leading 
tech firms are responding, 
adapting their services to 
meet new demands. The 
pace of change is daunting 
— but it is also creating 
opportunities for fleet-of-foot 
entrepreneurs.

The key behavioural 
changes driving growth for 
private tech businesses are 
localisation, education, cyber-
crime and digital health.

First, localisation. If, as 
expected, the future means 
travelling less frequently to 

offices in big cities for work, 
we will instead invest more 
of our time and money in 
our local communities. 
Technology has already 
enabled millions to work 
from home. Video 
conferencing provided by the
likes of Watford-based 
StarLeaf (No 85), and 
communications services, 
such as those from London’s 
TelcoSwitch (No 25), offer 
practical tools that 
businesses can rely on. 

This shift in working 
patterns will require 
improvements to our digital 
infrastructure, including the 
fibre connectivity provided 
by Hyperoptic (No 66) and 
Tech Track 100 alumni such 
Oxfordshire’s Gigaclear. 

Such investments have 
helped accelerate the growth 
of online delivery services, 
which include two 
distinguished Tech Track 100 
alumni, Ocado and Just Eat: 
both have been supplying 
essentials (and luxuries) 
direct to homes during 
lockdown. This type of 
“disintermediation” — cutting 

Technology will 
prove the secret 
to responding to 
dramatic changes 
in our lives
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MarketInvoice, in 2014, he came up with 
15 ideas for a new venture — and asked 
his former colleagues at investment 
bank JP Morgan to choose the best. The 
resulting company helps organisations, 
including banks, insurers and payment 
providers, to address compliance issues 
related to transaction monitoring, fraud 
and anti-money laundering. Since the 
onset of the pandemic it has been 
helping its customers — which include 
Visa and investment platform 
Robinhood — combat a rise in online 
criminal activity. Sales hit £10.6m in 
2020, and the company secured $50m in 
funding in July, bringing total funds 
raised to $88m.

19 Oxgene 126.48%
Biotechnology
After completing a PhD at Oxford,
chief executive Ryan Cawood, 36, 
set up Oxford Genetics with Leonard 
Seymour, 62, in 2011. Now named 
Oxgene, its technology platforms are 
used to accelerate the discovery, 
development and manufacture of cell 
and gene therapies. It has redeployed 
some of its technologies to develop a 
potential Covid-19 vaccine, and to 
discover antibodies that could help 
neutralise the virus. Its scientists are 
collaborating with Oxford-based The 
Native Antigen Company to scale up the 
manufacture of Covid-19 antigens — 
molecules that stimulate the 
development of antibodies. Sales 
reached £6m this year, with existing 
investors Mercia Asset Management 
participating in a further £3m 
investment round in May. 

20 Oxford Nanopore 125.74%
DNA analysis technology
Spun out of Oxford University in 2005, 
this company specialises in scalable DNA 
and RNA sequencing technology for 
biological research, healthcare and 
industrial applications. The business has 
developed devices that help scientists 
identify bacteria and viruses, track 
disease outbreaks and study the DNA of 
humans, animals and plants. During the 
Covid-19 outbreak it has supported 
public health laboratories around the 
world using its sequencing devices, and 
has also developed LamPORE, a low-
cost, scalable test for the coronavirus 
that returns results in one hour. Led by 
co-founder and chief executive Gordon 
Sanghera, 59, it sells to more than 100 
countries, and revenues hit £52.1m last 
year. It has secured £529m in venture 
capital funding — including £48m in May 
— from investors including Invesco and 
IP Group.

towns and cities. At the onset of the 
pandemic, carers in its network were 
designated key workers and provided 
with personal protective equipment, 
which Elder shipped in from China. 
Co-founded in 2015 by chief executive 
Peter Dowds, 33, and Tom Brooks, 35, 
Elder has raised £16.3m in funding from 
investors including MMC Ventures, 
having increased sales to £5m in 2019.

10 Lendable 165.52%
Consumer lending platform
Founded in 2014 by a group of 
graduates, Lendable offers loans to 
consumers by matching them with 
investors. It aims to make loan 
applications easier and quicker by using 
technology to automate credit decisions 
and generate instant, personalised 
interest rates for borrowers. Revenues 
hit £32.2m in 2019, under co-founder 
and chief executive Martin Kissinger, 31. 
Last year, the company secured £700m 
to finance loans on its platform from 
investors including Goldman Sachs 
Private Capital and Waterfall Asset 
Management. The firm recently 
launched its first credit card, with car 
finance soon to follow.

11 Qmee 161.74%
Consumer insight platform
This Reading company uses machine 
learning and a team of data scientists to 
collect insights and opinions from 
consumers and members of the public. 
Its app and web-browser extension 
reward participants with cash bonuses 
for answering surveys and sharing their 
online activity with Qmee’s customers, 
which include Nike and polling firm 
Ipsos Mori. During the pandemic, it 
helped companies — including travel 
firms — gauge public appetite for a return
to commuting and office working. 
Founded in 2012 by former Goldman 
Sachs trader Jonathan Knight, 54, and 
serial entrepreneur Nick Sutton, 56, the 
firm’s sales hit £7m last year, 75% of 
which came from America.

12 Paddle 159.62%
E-commerce software developer
Chief executive Christian Owens, 26, had 
created his own invoicing tool by the age 

of 15 and went on to start this
e-commerce management company 
with Harrison Rose, also 26, in 2012. 
Paddle’s platform automates more than 
2,000 software companies’ billing. It has 
raised £24m to date from investors, 
including Notion Capital, Kindred, 
83North and BGF. Further expansion in 
America — the firm’s largest market — 
helped sales hit an annualised £7.7m in 
2019. When the pandemic struck, its 
employees, or “Paddlers”, were given a 
budget to create their own home offices. 
It has advised on the implementation of 
flexible payment plans for customers, 
whose support requests have increased 
by 20% during the crisis.

13 Babylon Health 154.35%
Mobile healthcare app
This digital healthcare provider 
launched a Covid-19 care assistant in 
March to provide advice, check 
symptoms and offer a treatment plan 
and information on self-isolating. 
Founded in 2013 by chief executive 
Ali Parsa, 55, it has had five million 
registrations and operates in the UK, US, 
Canada, Africa, Asia and the Middle 
East. It is in partnership with the Bill and 
Melinda Gates Foundation to provide 
healthcare services to 30% of Rwanda’s 
adult population. Revenues reached 
£14.8m last year, after a $550m 
fundraising round in August 2019 from 
investors including Saudi Arabia’s Public 
Investment Fund and existing investors 
Kinnevik Capital, which valued the 
business at more than $2bn.

14 Quantexa 140.84%
Data analytics provider
Founded in 2016, this software
company has developed AI and “big 
data” analytics tools used by both 
financial services firms and the public 
sector to detect money laundering and 
other financial crime. It says the Covid-
19 outbreak has sparked new fraud and 
financial crime threats, which it has 
continued to adapt to, and has produced 
educational webinars and podcasts. In 
particular, its technology is being used 
by organisations to gain insights into 
customers and quickly identify new risks 
and opportunities arising from the 

pandemic. In July, it raised $65m in a 
round led by Evolution Equity Partners, 
taking its total funds raised to $90m. 
Founder and chief executive Vishal 
Marria, 37, oversaw sales of £17.5m
this year.

15 Bboxx 139.69%
Solar technology developer
Bboxx provides reliable, renewable 
electricity to more than a million people 
living off-grid in the developing world, 
with its pay-as-you-go solar power 

systems offering a cleaner, cheaper 
alternative to kerosene. During the 
pandemic, it is continuing to ensure that 
users have access to the energy they 
need via a “crisis energy” scheme, which 
enables customers in Togo, Rwanda and 
Kenya to get bonus days of energy for 
free when paying up-front. It operates in 
35 countries and last year raised $50m, 
led by Mitsubishi, to expand in Africa. 
Founders Mansoor Hamayun, 31, 
Laurent Van Houcke, 32, and 
Christopher Baker-Brian, 33, oversaw 
sales of £17.9m last year.

16 OakNorth Bank 138.75%
Business finance provider
Since obtaining its banking licence in 
2015, this digital-only challenger bank 
says it has lent more than £4bn to 
hundreds of UK businesses in amounts 
ranging from £500,000 to £45m, without 
any credit losses. OakNorth has 
continued to lend during the pandemic; 
it was allocated more than £200m by the 
British Business Bank for the coronavirus 
business interruption loan schemes. The 
group’s credit analysis and monitoring 
platform, which leverages machine 
learning and decades of credit data to 
model a forward-looking view of a 
borrower’s financial situation, has also 
been licensed to non-UK banks, 
including PNC in America and Dutch 
lender NIBC. Under co-founders Rishi 
Khosla, 44, and Joel Perlman, 46, 
revenues reached £104.3m last year, 
following the group’s $440m investment 
round led by Japan’s SoftBank. Former 
chancellor Philip Hammond joined its 
advisory board in January.

17 Mindful Chef 136.93%
Meal kit delivery service
Sir Andy Murray and Victoria Pendleton 
are investors in this meal kit delivery 
service, which has distributed more than
seven million meals to 139,000 users 
through its online platform. It has seen 
demand increase due to Covid-19, and 
has put in place various measures to 
keep its service running safely, such as 
temperature screening of all on-site 
workers, and contactless delivery. 
Founded in 2014 by three friends who 
met at school — Rob Grieg-Gran, 35, 
Giles Humphries, 34, and Myles Hopper, 
32 — the company developed its back 
end, ordering and logistics systems 
in-house. Sales grew to £14.6m in 2019 
under chief executive Tim Lee, 51.

18 ComplyAdvantage 126.66%
Anti-money laundering software
When Charles Delingpole, 37, left the 
Tech Track 100 alumnus he co-founded, 

Babylon Health (No 13), headed by Ali Parsa, has passed the five million registrations mark for its digital GP services; it is valued at more than $2bn

7 Elvie 182.65%
Female health technology developer
Founded in 2013 by chief executive 
Tania Boler, 43, and chairman 
Alex Asseily, 45, Elvie develops smart 
technology focused on female health. 
Products include an app-connected 
exercise accessory to strengthen the 
pelvic floor, and the world’s first silent 
wearable breast pump. In response to 
the pandemic, discounts were offered 
to key workers, and an Instagram 
campaign, At Home with Elvie, was 
set up to offer advice from health 
professionals. Sales hit £19.8m last 
year, following a fundraising round of 
$42m (£32m) — the largest for a female 
health technology company — from 
investors including City veteran Michael 
Spencer’s IPGL and Octopus Ventures.

8 Whalar 181.41%
Marketing technology
Chief executive Neil Waller, 36, and 
James Street, 37, founded Whalar in 2016 
after spending a week on Necker Island 
with Sir Richard Branson — the first prize 
in a business competition organised by 
Shopify. Whalar creates social media 
content with the help of more than 
5,000 influencers — such as fashion 
blogger Stephanie Yeboah, who has 
158,000 Instagram followers — selected 
for campaigns through its proprietary 
platform. The company says its 
influencers have played an important 
role in disseminating social-distancing 
guidelines to their followers. It recently 
became an official TikTok partner, in 
addition to its partnerships with 
Facebook, Instagram and Snapchat. 
With offices in London, Berlin, Malaga, 
Los Angeles and New York, Whalar 
increased sales to £5.5m last year.

9 Elder 178.24%
Elderly care platform
Elder’s platform matches self-employed 
carers with families looking for an 
alternative to residential care homes, 
allowing elderly people to stay in their 
own homes for longer. It has developed 
proprietary technology to identify carers
based on users’ needs, personality and 
location, and says it has provided more 
than 350,000 days of care in 300-plus 
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